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CBBpEeMEHHUAT TYPHU3bM
B KOHTEKCTa Ha
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Reflections on the challenges
for tourism industry in a
dynamically changing global
environment /pe3rome/

Typu3MbT U MOCIEAUIUTE OT
r7100aIHOTO 3aTOILISIHE

Green innovations in tourism

[IponspTu: @acunuru
MEHUDKMBHT — AyeT WU
nyen?

Model for stackeholder
communication of innovation
in tourism

Emotional intelligence — a
key factor to successful
professional performance of
tourism specialists
/pe3tome/
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meTyBarus/fashion and
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Poinara Ha crOuTHATA B
Pa3BUTUCTO HA Typu3Ma

MHoBauuu rnpu oneHka Ha
TypUCTUYECKUS PECYpPCEH
MOTeHIMaN (Ha IpuMepa Ha
Lentpanna CeBepHa
Brarapus)

[TnmaHOBUTE NOKYMEHTH KaTO
MHCTPYMEHT 3a YIpaBJICHUE
Ha Typu3Ma Ha PerHOHAJIHO
U MECTHO HUBO

Modern techniques for
selecting and recruiting staff
in tourism /abstract/
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MOYHCTBAHETO HA XOTEJa

Customer loyalty in tourism
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Branding agro-tourism in
Montenegrin mountain area
/abstract/
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Tourism BEYOND humans
— robots, pets and Teddy
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The role of innovation for
improving the operational
management in tourism
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[IporpecuBHM pelieHus B
TPaHCIIOPTHATA CUCTEMA C
BB3/CIICTBHE BbPXY TypU3Ma

Contemporary technological
innovations in tourism
/pe3tome/

Reputation management on
tour agency in the virtual
space

Virtual space and innovative
approaches to the formation
of reputation in the field of
tourism /pe3rome/
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Bogermnm cBETOBHHM XOTEICKU

OpaHzmoBe

TexHoMOTHYHH TpaHCHOP-
Maluy B cia Typu3Ma B
bbarapus

Hpe)II/IMCTBa 3a XOTCIIMEPUTE

OT NMPUCHCTBUETO B
WHIUPEKTHUTE OHJIAIH
JTUCTPUOYIIMOHHU KaHAIN

EdexruBHOCT TIpH
M3II0JI3BaHE Ha
MHTECPHALMOHAJIHUTE
JHCTPHOYLMOHHY CHCTEMH

Tourists — subject of
marketing research in air
transport

Kuraiickure TypucTu u
TEXHOJIOTHYHUTE
MHOBAITMH — BE3MOKHOCTH
3a IpEoI0IIIBaHE Ha
MPEYKNTE Tpes
MOCEIIEHUETO UM

B bparapus

The customized conference
product in hospitality
business

JloOpu npakTHKHU 1pH
M3II0JI3BAaHETO HA
EKOJIOTHYHHU CHCTEMH
B TypHu3Ma

Environmental protection
in the maritime territories —
a key aspect

for the development of
sustainable tourism
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CEKIlUsA TPETA
»AHOBATUBHU TYPUCTHYECKHU INPOAYKTHU*

1.

W3cnenpane Harjacute Ha
MpeANpPUEMATNTE OT
XOTenuepckus Ou3Hec 3a
HMHOBAIIUU B ﬂeﬁHOCTTa 50%¢

The fellowship of the chain:
how soft brands are
transforming the hotel chains
/pe3tome/

HNuoBatuBHUTE
TYPUCTHYECKH POAYKTH —
KITIOYOB (hakTop 3a
YCTOWYHBO pa3BHUTHE HA
(haMIITHUS XOTENNEPCKA
Ou3HeC B INTAaHUHCKUTE
paiioHu

IIpenosunmonupase Ha
TYpPUCTUYECKA 1ECTUHALM
bbearapus upe3 uHOBaLMHU B
TYPUCTUYECKUS IIPOAYKT

The all inclusive format and
the healthy diet(with
iberostar sunny beach resort
taken as an example)
/pe3tome/

MHOBaTHBHY MTOX0IH B
KyJTHHAPHUS TYPU3bM

AKTyaJTHI MOMEHTH B
npeajaraHeTo Ha BUHEH
TYpHU3BM B o0nact
JaHroK-pycuiion (DpaHis)
M YCIIOBUS 3a TSIXHOTO
npwitoxkenne B benrapus

mpo¢. Mapuana
boxunosa

nou. a-p Mas
NBanoBa

Tuxomup
Mapuanos
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Kpucruna
I'eopruesa
I'eopruesa

non. n-p Kars
Hnmesa

CumeoH
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CuMeoHOB

CT. TIpeIL.
Maprapura
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CromaHcka
aKaJieMust
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NV — Bapna
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14.

The ,,new* role of tourism
information centers in the

tourist destination towards
the offer of local souvenirs

CB00OOJHOTO BpeMe KaTo
(haxTOp 32 MHOBAINY B
OHJIaliH TypU3Ma

TpaHcrpaHuyHUTE
MapIIpyTH KaTO HHOBAIUU
B TypU3Ma W 33
IPeoJoNsABaHE Ha
TMOJIUTUYCCKUTE I'paHUIU

CbBpeMeHHH criel(uku

B Pa3BUTHETO Ha
TypHCTHYECKaTa
uH}pacTpykTypa u
CynepcTpykTypa B bbnrapus
Y HAaCOKH 3a o00psBaHe

MHOBaTUBHYU TypUCTHYECKT
IIPaKTUKHU B
CHEUAIN3UPAaHUTE BUIOBE
TypHU3bM

Pamcapckute mecra B
TpaHCTPAaHUYHHS PETHOH Ha
bwirapus, bropm, Anbanus
u I'bpiust ¥ pa3BUTHETO HA
Typu3Ma

Yd4eOHaTa TUCIUILTIHA
,,PU3NIECKO BH3MUTAHUE U
cnopt* B Konex o Typussm
— Bapha B kOHTeKcTa Ha
3aKOHOJATCITHUTE
W3UCKBAaHUS W IPOMCHSAIIATA
ce oOpa3oBaTenHaTa
peanHOCT

Xpucruna
dununosa

JIOKTOpaHT Pammia
PagoctunoBa
JumutpoBa

Upena Banosa
bokosa

nou. a-p Bans
Bacuiena,

ac. 1-p CeBmxaH
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Anexcuena

mpod. a-p ['eopru
I'eoprues
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Cranucnas
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1. OOydYeHHETO IO YYXKJI €3UK JInnsana Coduiicku 467
MEXAY TPaOIULMUTE U JlecunukoBa YHHUBEPCUTET
HUHOBALIMUTE ,-CB. Knumenr

OxpHICKH

2. Developing intercultural not. n-p I'maka Konex mo 481
communicative competence JumutpoBa Typu3bM — Bapua
of tourism students /pesrome/ pn

NV — Bapha

3. Applying the competence- ct. mper. Cetiia Konex mo 483
based approach in vocational Henesa, Typu3sbM — BapHa
qualifications in bulgaria Yapmap Cotupos Tpn
/pestome/ 1Y — Bapna,

lymencku

YHUBEPCUTET
,,KoHCTaHTHH
[IpecnaBcku*

4.  The challenges of teaching Anna Zelenkova University of 485
communication skills in Matej Bell
english for tourism /abstract/ Slovakia

5. Hybridisation of english gou. 1-p Banentn-  Boerna 486
language and intercultural Ha ['eoprucsa aKajeMus
teaching /pesrome/ »I. C. Paxosexn™

— Codus
6. Setting up and Optimising CT. TIpeTIoIaBaTel Menuunscku 487
Classroom Seating Positions  Ilasen L{BeTkoB YHHUBEPCHUTET
to Maximise Useful »I1pod. AP
Interactions in the Target g Crosmog™ —
Language and Minimise apra
Disruptions, when Teaching
English as a Foreign
Language

7. YueOHa paboTa ¢ mapanenHud  Jou. 1-p Enena HBY — Codust 501

TEKCTOBE HAa HEMCKH H CaBoBa

OBITapCcKu e31K B 001acTTa
Ha TypU3Ma
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12.

13.

14.

Kecrosete B
YYXKITOC3UKOBOTO O0yUCHHE

3a HiIKOU
MPeAN3BUKATENICTBA B
00yUYEeHHEeTO IO TyXKII €3UK
B KOJIEX 110 Typu3bM BapHa

Bb3MmoxHOCTH 32
€JIEKTPOHHA MTPOBEpPKa Ha
C3UKOBUTEC yMeHI/IH 10
HEMCKH €3UK 32 MEJIHUIIMHCKHU
(S0

Ot cirymaseTo ¢ pa3doupane
B 4Yy>KI0€3UKOBOTO
o0ydeHue KbM KyJaTypa Ha
CJTyIIIaHETO BHB BPB3KUTE

C KIINEHTHUTE

Four Myths for Visitors to
Bulgaria’s Black Sea Coast
/pestome/

I'pansT KaTO AecTUHAIMS /
E3ukoBu crpareruu u
TEXHUKH TIPU MHACAHE HA
KaTaJIOXKHU TEKCTOBE 3a
TPAJICKU TypUCTHICCKH
JIeCTUHALINHI

cr. mpen. bunsna
I1aBnoBa

cT. npen. ['anuna
IlerpoBa

nou. a-p Uean
MepmxaHoB

cT. npen. Banka
ITaBnoBa

Kpacumupa
Tpucdonora,

Anexuc Manactep

Pamep

cr. ipen. Mnuna
JHoiikoBa,
JIOKTOPaHT
I'eprana bosiHoBa

Konex no
Typu3bM — BapHa
npu

NV — Bapha

Konex mo
Typu3bM — BapHa
pu

NY — Bapna

MeaunuHCcKH
YHHUBEPCUTET
»Hpod. 1-p

I1. CrostHOB® —
Bapna

Konex no
Typu3bM — Bapna
pu

NV — Bapna

Komnex 1o
Typu3bM — BapHa
npu

NY — Bapna
School of Hard
Knocks

MeaunuHCcKu
YHHUBEPCHUTET
»Ipod. 1-p
I1. CrosiHOB*,
Codwuiicku
YHHUBEPCHUTET
,,CB. Ki1.
OxpuacKH
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