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І. ANNOTATION 

 
The Introduction into Business course aims at expanding the students’ knowledge concerning the tasks, tools, or-

ganization, culture and function of business. This course has a fundamental, formative and specializing importance in 

the body of knowledge in management. 

The course has two major goals: 

 To introduce basic understanding of the way business functions 

 To give the students fundamental ideas of the different business spheres and activities  

The main topics: business now; the framework  for business; business without borders; business environment; 

forms of business organizations; management, motivation and leadership; human resource management; innovations 

and entrepreneurship; franchising; small business management; business corporations; management of product;  mar-

keting principles; business ethics and social responsibility; international business.  

 

II. T H E M A T I C  C O N T E N T  

 

No. 
по 

ред 
TITLE OF UNIT  

NUMBER OF 

HOURS 

  L S L.E. 

1. Business now  4  

2. The framework  for business    

3. Business without borders   4  

4. Business Environment  4  

5. Forms of Business Organizations  4  

6. Management, Motivation and Leadership  4  

7. Human Resource Management  4  

8. Innovations and Entrepreneurship  4  

9. Franchising  4  

10. Small Business Management  4  

11. Business Corporations  4  

12. Management of Product  4  

13. Marketing Principles  4  

14. Business Ethics and Social Responsibility  4  

15. International Business  4  

Total  60  

 

ІІІ.  FORMS OF CONTROL: 

  

No. 

by 

row 
TYPE AND FORM OF CONTROL №   

extra-

curricu-

lar, h. 

 

1. Midterm control   

1.1. Written assignment on a specific topic 1 20 

1.2. Midterm test 1 22 

Total midterm control: 2 42 

2. Final term control   

2.1. Examination (test) 1 30 

 Total final term control: 1 30 

 Total for all types of control: 3 72 
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