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ILAHHOTANMUA

Llenb 0OyueHHs B TEUSHHE BTOPOTO CEMECTpa — yIIIyOUTh M 3aKPENUTh 3HAHUS CTYACHTOB B OBJIa/ICHUH
aHIIMHCKUM s13bIKOM. Ha OCHOBE MOAXOJAIIMX TEKCTOB M CHCTEMBbl YHPAXXHEHHUH CTYIEHTHI IPHOOPETAIOT
YMEHUS TI0JIb30BaThCS S3BIKOM HE TOJNBKO B cdepe o0mepasroBOPHOTO sA3bIKa, HO M B cdepe CBOEH
npodeccuoHanbHOM opueHTauuu. Ha 3TOM 3Tame OHM 3HAKOMSATCS C OCOOCHHOCTSMHU KHMKHBIX CTHIIEH,
y4aTcsi CTPOUTh COOCTBEHHbIE BHICKA3bIBAHUSI.

ILTEMATHYECKOE COAEPXKAHMUE

No.
no HAUMEHOBAHUWE HA TEMUTE U NIOATEMUTE BPOI YACOBE
pen
J C3 Jy
1.Economic cycles 4
1.1 | Economic sectors 2
1.2. | Products and services 2
2.Production 4
2.1. | Productivity. Quality 2
2.2. | Planning 2
3. Trade 6
3.1 | e Trade.Selling online 3
3.2 | Import. Export. 3
4.Cultures 4
4.1 | Cultural awareness in business. 2
4.2 | Avoiding cultural pitfalls. 2
5.Business ethics 6
5.1 | Fraud. 2
5.2 | Social and environment responsibilities 2
6.Quality and Innovation 6
6.1 | Quality control. 2
6.2 | In-company innovation. 2
Revision. Test. 2
Total: 30
1. ®OPMbI KOHTPOJIA:
No. mo Kouauuec
“‘:f’y’m BHU/ U1 ®OPMA KOHTPO.ISI ™80 | BA3u.
JacoB
1. Tekyuuii KOHTPOJIL (BO BpeMsi ceMecTpa)
1.1. |IlpesenTanms 1 10
1.2. |IIuceMeHHOE 3amaHNe 2 20
1.3. | Tect(c pa3HOOOpa3HBIMU OTKPHITHIMU M 3aKPHITHIMU BOITPOCAMH) 2 20
Bcero yacoB j1sl TEKyiero KOHTPOJIsi: 5 50
2. KoHeuHblii KOHTPOJIL (BO BpeMsl CecCHH)
2.1. | Dk3ameH (Tect) 1 10
Bcero yacoB /17151 KOHEYHOT0 KOHTPOJISI: 1 10
Bcero yacoB 1151 Becex GopM KOHTPOJISA: 6 60




IV. JUTEPATYPA

OBSIBATEJIBHAS (OCHOBHAS) IUTEPATYPA:

1.’ Intelligent Business’ - Christine Johnson, 2005

2.’Market Leader New Edition’ — D.Cotton, D.Falvey, S.Kent, Longman

3.‘The Business’- Level A2-B1l, Karen Richardson, Marie Kavanagh and John Sydes with Paul
Emmerson, MacMillan

4. “A short course in Business English for students of economics” — I. Asparuhova, S. Yohanova
5.”Business Highlights” —S. Shtereva, M.Genova

6.”English for Microeconomics and Macroeconomics”- S.Shtereva, I.Asparuhova, S.Yohanova

PEKOMEH/JATEJIbHAS (IOIMOJHUTEJIBHAS) IUTEPATYPA:

1. “Market Leader — Accounting and Finance” Sara Helm, Longman

2. “Build your business vocabulary” John Fowler LTP Business

3. ”’Financial English” Ian Mackenzie, Thomson&Heinle

4. ”English for Business Studies” Ian Mackenzie; CUP 2001

5. “Business Benchmark” Norman Whitby; CUP 2006

6. “ Communicating in Business” Simon Sweeney; CUP

7. Essential Business Vocabulary Builder (A2 — B1) — Paul Emmerson, MacMillan
8. “Meetings in English”, Bryan Stephens

9. Business Grammar Builder- Level B1/B2, Paul Emmerson



