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І. ANNOTATION 
 
E-business, as a fusion of information and communication technologies and business processes, 

changes the face of modern society. It forms new business models, which enhance customer relationship 
management, business partner interaction; help expand markets and profitability.  

The discipline "E-business" for the "Accounting" programme familiarizes the students with the 
main characteristic features of the Internet economy and gives them knowledge about the theoretical 
foundation of e-business. The practical application of information provision of e-business is studied, and 
the integration of processes in the e-business information systems. Topics concerning electronic payments 
and Internet security, which are of great importance to e-business, are also covered. 

Through their basic business, IT, and e-business knowledge, students can widen their grasp of 
contemporary economic reality and acquire new skills needed for successful competition in the 
globalizing economy. 

 
 

II. T H E M A T I C  C O N T E N T  
 

No. 
по 
ред 

TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS 

  L S L.E. 

1. Internet technologies in business. Introduction to e-business. 10 10  

1.1 The global Internet network – characteristics, architecture, services 1 1  
1.2 The Internet economy 1 2  
1.3 Basics and advantages of e-business 1 2  
1.4 E-business categories 2 2  
1.5 Types of market models for e-commerce 2 2  
1.6 Business models for e-commerce 2 1  
1.7 Mobile commerce 1   

2. Information provision of e-business  10 10  

2.1 E-business information systems 2 2  
2.2 Major business processes in e-business information systems 

• customer relationship management 
• selling chain management 
• enterprise resource planning 
• supply chain management 
• business partner integration 

5 5  

2.3 The company web site as an e-business tool 3 3  

3. Electronic payment systems  10 10  

3.1 Traditional payment methods and methods of electronic payments 1 2  
3.2 Different kind of electronic payment instruments 3 4  

3.3 Advantages and disadvantages of different electronic payment 
instruments 3 2  

3.4 Electronic payments through providers of payment systems. PayPal, 
Skrill, Neteller, etc. 3 2  

 Total: 30 30  
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ІІІ.  FORMS OF CONTROL: 
  
No. 
by 

row 
TYPE AND FORM OF CONTROL №   

extra-
curricu-
lar, h. 

 
1. Midterm control   
1.1. Project (on a predefined theme) 1 50 
1.2. Test 1 20 

Total midterm control: 2 70 
2. Final term control   
2.1. Examination (test) 1 50 

 Total final term control: 1 50 
 Total for all types of control: 3 120 
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