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І. ANNOTATION 

 
The global economy is changing very fast. In the same time the culture is playing an important role with 

not only artistic mobility and training, but also with social ideas and economical goals. The cultural con-

text of economics is a system of thoughts for the increasing of employment (especially for the young 

people) and sustainable contribution to the European and worldwide GDP. These strategic guidelines of 

the economy of culture are called upon the engagement of the policy makers and the training of the cul-

tural managers. 

The present curricula lay emphasis upon the specific aspects of the economy of culture in EU-28: 

awareness of the business dimensions, innovative potential of the cultural and creative industries, en-

hancement of the social cohesion, financial attractiveness of territories etc. 

 

II. T H E M A T I C  C O N T E N T  

 

No. 
по 

ред 
TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS 

  L S L.E. 

 
TOPIC 1 ECONOMY OF CULTURE-SPECIFIC 

DIMENSIONS  
3 3  

1.1  Political dimension    

1.2. Economic and social dimensions    

1.3. Integration dimension    

1.4. Territorial dimension    

 
TOPIC 2 CONTRIBUTION OF THE ECONOMY OF 

CULTURE TO ECONOMIC GROWTH 
3 3  

2.1. Cultural consumption of goods and services    

2.2. Employment in culture    

2.3. Turnover of the cultural sector    

2.4. Value added of culture    

            TOPIC 3 COMPETITIVENESS OF THE ECONOMY OF                

CULTURE 
3 3  

3.1. Innovations in culture    

3.2. Education through culture    

3.3. Industrial and non- industrial cultural sectors    

 TOPIC 4 CULTURAL CAPITAL 3 3  

4.1. Investments in culture    

4.2. Industrial and non- industrial cultural sectors    

4.3. Public funds and PPP in culture    

 
TOPIC 5 STATISTIC APPROACH TO THE ECONOMY 

OF CULTURE 
3 3  

5.1. UNESCO statistics    

5.2. OECD statistics    

5.3. WIPO statistics    

5.4. EC statistics    

 
TOPIC 6 SRATEGIC APPROACH TO THE ECONOMY 

OF CULTURE 
3 3  

6.1. Lisbon strategy    

6.2. Europe 2020 strategy    

6.3. Creative Europe    

 
TOPIC 7 CULTURE AS ENGINE FOR REGIONAL 

DEVELOPMENT 
3 3  

7.1. Culture and tourism    

7.2. Culture and historical patrimony    
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7.3. Creative cultural clusters    

7.4 Trade policy for cultural industries    

 
TOPIC 8 ECONOMIC IMPACT OF THE PERFORMING 

ARTS 
3 3  

8.1. Economic role of festivals    

8.2. Economic role of  cultural patrimony    

8.3 Economic role of trade and tourism fairs    

 
TOPIC 9 EUROPEAN CAPITAL OF CULTURE EVENT 

AND ITS ECONOMIC CONTRIBUTION  
3 3  

9.1. European dimension    

9.2. Citizens dimension    

9.3. Economic effects    

 TOPIC 10 TRENDS IN THE ECONOMY OF CULTURE 3 3  

10.1 Digitalization of the culture    

10.2. Culture and sustainability    

10.3. Future cultural policy recommendations    

 Total: 30 30  

 

ІІІ.  FORMS OF CONTROL: 

  

No. 

by 

row 
TYPE AND FORM OF CONTROL №   

extracur-

ricular, 

h. 

 

1. Midterm control   

1.1. Project work – on a predefined theme 1 50 

1.2. Written assignments on a given topic   

1.3. Test (mixed type questions) 1 30 

Total midterm control: 2 80 

2. Final term control   

2.1. Examination (test) 1 40 

 Total final term control: 1 40 

 Total for all types of control: 3 120 
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